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Project Overview:

This company was in need of a completely new brand in
less than 2 weeks for several Trade Shows they
attended in Hong Kong. HCEA worked closely with the
Natural Linked Resources team to determine their needs
and make specific recommendations. HCEA interviewed
the key team members, as well as some of their clients,
to completely understand their company, needs, goals
and expectations.
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HCEA was able to develop a clear

brand that truly represents our
customer. Each project included
concepts, design, creation and
copywriting for the following
deliverables:
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Logo Design

Having a clean logo that can easily be printed in color and black
and white is always a priority. With Natural Linked Resources we
focused on their sustainable approach to both the environment and
their client relationships.
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Business Cards

HCEA chose the first project of

business cards to start developing a

consistent and recognizable brand. At » Nmra,%@
large trade shows it can be hard to usiotouse “Aesouc,
stand out and many times the only item Tl

a potential customer will keep is the " a5y y . ,” Ph

business card.

We chose a distinct design that would
be easy to recognize and remember.

Within the business card design HCEA
started to incorporate various brand
artifacts that were repeated and built
into all of their other collateral, digital
media, and their trade booth to form
one cohesive brand.

HCEA limited Phone : +852 6736 4001
nail: contact@hcea.asia
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Email Signatures

At HCEA we Dbelieve any
brand must be consistent,
realistically represent the
company experience, and
always easily recognizable.

Using the business card
template we further
developed the company's
email signatures.
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Domain Name and Web Mail Set Up

HCEA is a full service Marketing, Branding and Advertising firm.
We are able to handle all the needs of our customers including
choosing a website domain name that works for each company.

Being found by your target audience is not easy. At HCEA we work
closely with our customers to fully understand who their target is
and where they are located.

Based on this information we help Natural Linked Resources to
choose http://www.linkednr.com. This URL is easily connected to
the company and also works well for organic and paid search
engine optimization and search engine marketing.


http://www.linkednr.com/

Flyers

For use at the Hong Kong Trade Shows HCEA
wrote and designed three specific flyers based
around each show. The cover for each, based
on the website content is a company overview.
The back side focuses on projects and goals
for each show.

During our writing interview we gathered the
Company Overview information for the
website. The second session was used to
understand and write the content for each of
Natural Linked Resources' Projects and
Commissions.

We then used this information and some of the
writing for each of the following projects
including these flyers.
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Eclectic Emissary
Acting as a representative with all the right connections, Natural Linked Re-
sources not only provides essential introductions for future business
partnerships, but also constantly looks for new and innovative ways to create
profitable new opportunities around the world.
Exploration
An explorer defined as one who is first or among the earliest in any field of inquiry,
enterprise, or progress. Natural Linked Resources is able to provide access to
l new relationships, opportunities and expand current horizons.
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Power Point

As with the flyers, we leveraged the time we had already invested
to write and design the website in order to develop a Natural
Linked Resources Company Sales Power Point. This Power
Point, specifically designed for the Trade Shows in Hong Kong,
focused on the company's services, management team and
specific projects and commissions for the the three trade shows.

My title
My subtitle My t|t|e
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Trade Booth

Understanding their need to stand out as a reputable company
that focuses on sustainability, we designed this trade booth to
both be appealing to potential customers and cohesive with the
rest of the Natural Linked Resources brand. It is easy to access
and has several attention-grabbing features within the booth, all
designed to draw in their target audience and begin a meaningful
discussion.
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Banners

HCEA designed several banners
with specific motto's that could be
used on both the Natural Linked
Resources website and other digital
media, as well as in their trade
booth and on other printed
collateral.

The images and matching text are
designed from a strategic marketing
standpoint to meet the specific
needs of the brand and appeal to
Natural Linked Resources' target
audience.
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Natural Linked Resources
is the Ultimate Middleman, coming
up with ideas, making connec-
tions and creating opportuni-
ties that would otherwise
seem impossible.

Facilitating Consulting

Natural Linked Resources can provide your company with
essential introductions, build relationships, offer advice, dis-
cover new business opportunities, bridge gaps and more.

Eclectic Emissary

Acting as a representative with all the right connections, Na-
tural Linked Resources not only provides essential introduc-
tions for future business partnerships, but also constantly
looks for new and innovative ways to create profitable new
oppoertunities around the world.

Exploration
Finding minerals is a time consuming and costly process,
especially if the search yields little or no results. Natural
Linked Resources is able in a position to provide access to
minerals that previously were out of reach.
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1able Gas Development
nent: Nigeria

#ted the Kingsland Group and Global Enterprise Alliance Li-
in with Natural Linked Resources, Inc,

levelopment project is designed to develop the existing re-
flaring and non flaring cil wells with in the country of Nigeria for
Many oil wells are not yet fully developed nor utilized. Additio-
18 are dozens of oil wells flaring inside Nigeria. Not having the
¥ ©8p these flaring oil wells themselves, the Nigerian govern-
Chief Daniel Ogwilaya, Chairmen and Managing Director of
ant Company Limited, permission to utilize 16 of these oil

ranfed license to develop gas products for the country and for
188 well as for export and to produce usable by-products in-
ENG, LPG, ethanol, urea and residual gases in the process of
s wells and stopping the ol flaring in existing cnes.

ElEompany to be  Phase 1 of the project: Infrastructure
By the Nigerian  wil take 1.5 years build after which & to
g8thess fieldsand 16 ol wells will be capped and avai-
M Of the Nigerian  lable to produce.

project is located

|Bsia under profes- Phase 2 of the project: Capping addi-
tin & stable en tional wells in this region, utilizing those
k resources for profit for decades to
come.

Petdril's vision is to find an enwiron-
estors who  mentally conscious, long term and pro-
I8 with lucra-  fitable enterprise. This investment will
O joint ven-  aliow Petdril to create a sustainable
quity in the  plan for the region and improve our
es of return  global envirenment

- Copyrigh
) Il Rights Reserved

2012 HCEA Strategic Marketing

age

T.Hongkong



Website

The Website is designed to showcase the Natural Linked
Resources “company differentiators”, being both a knowledge
leader and the direct connection to the resources their core

audience is in need of. NET— =

The Company Overview
and Services pages are
complimented with a
Projects and Commissions
section that can grow
when the company needs
to showcase different
opportunities.
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